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Navy Federal Credit Union

We're a member-owned, not-for-profit credit union serving the military community.
Rooted in service, integrity and community, we put our 15 million members first.

In 2025 alone, we helped members earn or save nearly $4.53 billion'—and
strengthened our communities through meaningful nonprofit partnerships and
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Serving our communities and giving back

We serve our communities through programs, partnerships, team engagement and
targeted community investments.

Financial literacy & health

e We launched a partnership with NAACP focused on
advancing financial well-being for Servicemembers,
Veterans and college students.

e Through partnerships with the Veterans Association
of Real Estate Professionals and Operation HOPE,
we provided free financial counseling services to
our members.

° As part of our on-going partnership with the USQO,
Navy Federal team members assembled more than
7,000 care packages for deployed Servicemembers
and expanded our coast-to-coast support with
tailored financial education programs.

Emergency needs

* We again partnered with the Bob Woodruff
Foundation and military relief organizations, helping
military families during crises and serving over 2,900
families to date.

* We partnered with the Armed Services YMCA to
expand quality, affordable and accessible child care
in 5 military communities.

Transitioning Servicemembers & military spouse

employment

e Through a partnership with Hiring Our Heroes, we
provided free professional development workshops
at 4 locations. Sessions focused on branding, resume
support and networking.

* We funded job readiness programs through
partnerships with The Honor Foundation, Portraits
for Patriots and Dog Tag.

Education & workforce development

We supported more than 41 local schools through
our School Partnerships Program. We donated over
$45,000 and 21,000 school supplies to local schools
to help students start the academic year off right.

Community & economic development

Our mission-driven, service-oriented culture
continues to inspire action. In 2025, more than
11,000 team members (43%) volunteered their time
through paid volunteer leave, contributing 63,424
hours across 602 opportunities, far exceeding
average corporate participation levels.*

We served as a founding member of the African-
American Credit Union Coalition’s Future Fund
and a platinum annual sponsor.

Employee volunteers received $100,000 in grants to
donate to the organizations important to them.

We supported 1,024 children across 250 local
families through our Project Neighbors holiday
giving program.

We donated over $38,000 and 32,000 toys through
our 28th Annual Marine Toys for Tots drive®.

Through the CONVERGENCE Collaborative, we
worked across sectors to remove barriers to
homeownership by expanding access to
education and advancing long-term, community-
driven solutions.

insured by NCUA.
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